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Phase 4: Embedding

In a fourth phase, the gains made in one 
service or sector can help to encourage 
innovation in other fi elds or sectors, thanks 
to inspiration or infection. As this happens, 
the whole area or public sector may come to 
think of itself as innovative. Our case study 
of Tower Hamlets found some signs that this 
stage had been reached as the commissioning 
approach had been extended to other parts 
of the local authority, partly inspired by their 
success in establishing a nationally recognised 
model. In South Tyneside, the success of 
their innovations around social exclusion had 
raised confi dence across the authority, which 
was reinforced by national recognition and 
an internal cultural change that promoted 
creativity and controlled risk taking.

Maintaining this level of momentum is hard. 
Complacency may set in and what was fl exible 
and fl ourishing may stagnate. However, there 
are plenty of places that have sustained a 
strong level of innovation across different fi elds 
over many years. 

This chart provides a rough picture of these 
phases – and a reminder that at each point of 
transition the process may go into reverse. It 
also emphasises our contention that the key 
purpose of innovation is to create new value 

for the public (captured by the left hand axis) 
and that this is the only genuine measure of 
success. 

5.2 Aligning factors in different phases

The leaders and managers who oversee 
innovations are working in risky territory. 
As Rosabeth Moss Kanter once put it, every 
success looks like a failure in the middle.53 To 
understand how they should best manage the 
different factors that shape innovations we 
have adapted the ‘Strategic Triangle’ approach 
developed by Mark Moore as part of his model 
for public value.54 This triangle helpfully brings 
together:

Authority• : the external pressures that 
authorise change (and which are sometimes 
refracted through a political leadership); 

Organisational capacity• : the internal 
capacities to change and deliver (including 
culture, management and staff capability); 
and 

Value• : the feedback that comes back to 
the leadership team, both through external 
networks and through the visible value and 
benefi ts created for the public that provide 
legitimacy for any innovation.

Kanter, R. M. (2003) ‘On the 53. 
Frontiers of Management.’ 
Cambridge, MA: Harvard 
Business School Press.  

Moore, M. H. (1995) 54. 
‘Creating Public Value.’ 
Cambridge, MA: Harvard 
University Press.
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Figure 3: The strategic model for local social innovation

Source: Young Foundation (2007)



27

5.3 Explaining the different phases

Each set of factors infl uences the other. 
Authority can be used to create organisational 
capacity (as in the Highlands and Lille); that 
capacity can then be used to create value 
for the public, which can in turn enhance 
authority.

The importance of each of these three varies 
at different stages of the innovation lifecycle, 
and in what follows we suggest how their 
roles change, using arrows to express the key 
relationships, with the size of each triangle 
denoting the importance of each cluster of 
factors, and with dotted lines indicating a 
weak link. For full detail see Appendix B.

Latent phase

 

Before social innovation starts, both authority 
and organisational capacity are limited, and 
relatively little value is being created for the 
public. Indeed it is often this which triggers 
change. 

Design and discover phase

 

At the next stage, authority (particularly 
strong entrepreneurial leadership) becomes 
particularly important, as it demands change 
from the system. In practice this often 
translates into internal pressure from local 
politicians and senior offi cials who try to create 
a new organisational capacity to act on the 

innovation. At this stage in the Highlands and 
Pittsburgh, authority was successfully used 
to attract resources and generate increased 
organisational capacity. Failure at this stage 
is most likely either if the organisational 
capacity doesn’t materialise or if resisters (and 
a resistant culture) prove too strong to crush 
the innovation from the start. This stage of 
innovation is turbulent and often features 
many small failures, until one initiative emerges 
as the dominant innovation.

Mobilisation

 

In the next phase, if the innovation turns out 
to work, we begin to see some value being 
created for the public. Authority remains 
important, but effective management (often 
including a new team of people better suited 
to the new mission) becomes even more 
critical as the innovation develops. Success 
is likely to strengthen the links between 
authorising leaders and the people responsible 
for implementation, as resources are diverted 
from other activities. A big risk at this stage 
(alongside the risks of mobilisation by enemies) 
is that the people involved in the earlier stage 
of innovation may be unwilling to hand over 
control to others with better management 
skills.

Mainstreaming

 

Authority

ValueOrganisational
Capacity

Authority

ValueOrganisational
Capacity

Authority

ValueOrganisational
Capacity

Authority

ValueOrganisational
Capacity
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In the next stage, as the innovation becomes 
part of mainstream activities, authority reduces 
in importance. Effective management remains 
important – and there will be a greater need 
for organisational capacity through resources, 
networks and skills. During this stage, the 
innovation needs to be aligned with all of the 
main drivers of behaviour in the organisation 
– including fi nance, HR, IT and performance 
management. This is when weaknesses in 
leadership, management and partnerships will 
most threaten success. 

Embedding

 

Sustainable innovation  

Embedding

 

Pervasive innovation

In the fi nal stages of the lifecycle, sustainable 
innovation requires a balance between the 
three corners of the triangle, with each 
reinforcing the other in turn (the value of the 
innovation enhances authority, which in turn 
enhances organisational capacity which in turn 
further enhances the value of the innovation).

In more ambitious variants, successful 
innovations in one fi eld may be replicated 
in other fi elds as innovation becomes more 
pervasive. This sort of pervasive innovation 
demands exceptional leadership and strong 
engagement and support from all parts of the 
network.

Authority

ValueOrganisational
Capacity

Authority

ValueOrganisational
Capacity

Time

Value

Phase 0

Latent

Phase 1

Design &
Discovery

Phase 2

Mobilisation

Phase 3

Mainstreaming

Phase 4

Embedding

Trigger

point for

innovation

Figure 4: The lifecycle of innovation – and the implications for strategy

Source: The Young Foundation/NESTA (2007)
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5.4 Maximising the potential for innovation

By linking these two sets of diagrams, we can 
show the lifecycle of local social innovation 
and how the balance between authority, 
organisational capacity and value changes 
at each stage. For greater detail about the 
strategic triangle during the local social 
innovation lifecycle, please refer to Appendix B.

No locality will ever be able to sustain 
innovation in every fi eld at every time. Nor 
will this ever be necessary or desirable – as 
we pointed out earlier, the priority for most 
services at most times will be to perform well 
now. However, every service and agency will 
always need to know what it is doing about 
innovation – where it is drawing its ideas, how 
it is cultivating its own creativity, and how it is 
connecting with others.

Here we come to the third dimension of the 
story. In many of our case studies it is clear that 
dynamic innovation doesn’t take place solely 
within organisations. Instead, it depends on 
dynamic networks that link organisations both 
horizontally and vertically. These networks 
include national and regional bodies, local 
authorities and services, frontline units, NGOs, 
businesses as well as members of the public, 
residents and service users. A truly innovative 
locality is likely to have strong networks linking 

every level – recognising promising new ideas 
and experiences, and bringing together the 
right mix of resources and authority to nurture 
them.

This was a particular concern in many of the 
case studies. The Highland Council focused on 
improving links between senior management 
and frontline staff so that information and 
ideas were not lost in the ‘treacle of middle 
management’; Knowsley encouraged teachers 
to come up with new ideas for improving 
pupils’ learning experience that could be 
tried and, if successful, adopted more widely 
throughout the education service. Lessons 
from South Tyneside’s neighbourhood-based 
Participatory Appraisal Projects have been 
applied in other neighbourhoods, for example 
through the adoption of see-through plastic 
shutters in vacant properties instead of 
brown ones, to make residents feel safer and 
discourage antisocial behaviour. 

In our international case studies, the network 
structures of innovation were very different. 
In Pittsburgh, most social innovation is 
amongst small charities and grassroots groups: 
horizontal links within this level are limited 
and fragmented, though connections between 
foundations and grassroots organisations are 
stronger. In Gouda, the links between layers are 

Systemic local
social innovation
(region, city, 
authority wide)

Flow of
knowledge
learning,
networks,
creativity,
and
recognition
of what
works

Sectoral innovation
(service, agency, 
sector)

Frontline innovation
(neighbourhood and
community-based 
organisation)

Public innovation
(individuals, service users, 
neighbourhoods) 

Figure 5: Visualising a local innovation system

Source: The Young Foundation/NESTA (2007)
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weak, while in Lille and Portland they appear 
stronger and more resilient to change. 

The following diagram provides a simple 
framework for thinking about these links – 
showing how the different layers of a local 
innovation system combine horizontal and 
vertical links, which may be rich and dense or 
thin and atrophied. 

Social network analysis: insight into a 
local innovation system 

Social Network Analysis (SNA) is a mapping 
process that assesses the networks of infl uence 
and trust that fl ow through and between 
individuals, organisations, partnerships and 
communities, and identifi es key individuals 
within these networks. It is, potentially, a 
powerful tool for understanding the intricacies 
and subtleties of networks that support 
innovation, the ways in which ideas and 
information about innovation spread, and 
how these relationships and interactions drive 
change and creativity. 

SNA offers a practical way to interpret the 
model of social innovation networks and 
relationships that emerged from this research 
(see Figure 5). An experimental case study was 
conducted in a local authority area in the UK 
that is known for innovation in education. 

The SNA model used in this experimental case 
study has been developed by an American 
anthropologist Dr Karen Stephenson, who 
has worked widely with the public and private 
sectors in the US, collaborated with the UK 
Government – the Home Offi ce, Cabinet Offi ce 
and Communities and Local Government 
(CLG) – and whose work has been applied in 
13 localities in fi ve regions in the UK. It has 
not however been used to identify innovation 
in multi-agency partnerships until this 
experimental case study. The emphasis to date 
has been on understanding how partnerships 
could become more effective rather than 
more innovative. Her methodology has been 
trademarked as NetForm®. 

The purpose of this case study was twofold: 
to explore the effectiveness of NetForm® 
SNA as a diagnostic tool in illuminating (or 
contradicting) the broader fi ndings of this 
study; and to explore how this technique could 
be used by agencies to help understand the 
circumstances fuelling or frustrating innovation 

and to support them to develop strategies to 
tackle any identifi ed problems. 

This experimental SNA established that the 
method offers a different and important 
perspective on the relationships and networks 
that underpin innovation. It exposed 
relationships and networks that are unlikely 
to have been revealed by traditional research 
methods. The exercise confi rmed what would 
be expected in the area given its stage of 
innovation, but pointed to possible weaknesses 
in future sustainability. 

Please refer to Appendix C for a detailed 
analysis of the SNA method and the key 
fi ndings of this exercise. However, the main 
lessons include:

The locality has a high level of networking • 

around innovation compared to other 

areas

The SNA exercise revealed that in this local 
area a relatively large number of individuals 
are actively involved in the innovation 
process, using networks to seek innovative 
solutions to problems they faced. These 
individuals were apparent in different 
organisations and agencies within the locality 
and their networks included both frontline 
staff and senior management. 

In this area there are strong networks for • 

seeking new ideas, and many individuals 

act as hubs, pulsetakers and gatekeepers

The strength of the networks is high given 
the early stage in the social innovation 
lifecycle. A signifi cant contributing factor to 
this is likely to be the large scale and level of 
risk within the service transformation.

The local authority and a number • 

of schools are central to innovation 

networks and are leading the innovation 

process

The same core group of individuals, including 
local authority offi cers and head teachers, 
were consistently identifi ed across all seven 
networks. This is a strength but could also 
indicate the existence of a dominant and 
exclusive clique which could limit the extent 
to which ideas can emerge from other 
sources.

The voluntary and community sector, • 

student council and residents appear to 



be outside the core networks of infl uence 

in the locality

This could be either because they are weak 
or because they are being excluded. This 
may not pose a problem for implementation 
at present but could undermine future 
sustainability, if the current core group leave 
their current posts. It also suggests that there 
may be insuffi cient ‘connected difference’ to 
drive further innovation.

Theoretically – if links between layers are 
established and maintained – connections can 
grow to support quick and effective diffusion 
of innovation. In our four UK case studies, 
local innovation was driven primarily at the 
sectoral innovation layer – at service or agency 
level – with a strong emphasis on partnership 
working, collaboration or formal integration, to 
bring together different agencies and transfer 
thinking and new working practices. Strong 
links (formal and informal) were found between 
sectoral and frontline layers, to communicate 
ideas between service managers and frontline 
staff. 

6. Recommendations 

Should every locality aim to innovate all the 
time? The short answer is no. In most services, 
the primary focus must normally be on effective 
implementation and incremental improvement. 
However, there will be times when services will 
experience a pressing need to innovate and 
change to stay ahead of shifting demands, 
opportunities and pressures.

Ideally, a locality will subtly combine creative 
energy and the willingness to try out new 
ideas with an eagerness to learn from others, 
taking pride in presenting the results as rooted 
in the area’s own history and culture. Such a 
position can be cultivated. The research and 
case studies show conclusively that innovative 
capacity can be nurtured, even in unpromising 
circumstances. It also shows that innovative 
capacity can spread from one fi eld to others. 

Our aim has been to show some common 
factors and patterns. But we also recognise 
that real processes of innovation in these 
places are messy, and unpredictable. They rely 
on a mixture of luck, opportunism and careful 
planning. Nevertheless, we have identifi ed 

three clusters of factors to be critical in 
enabling places to innovate and be reborn. 

First, the will to change that comes • 

from awareness of threat or failure (and 
occasionally from a sense of a new 
opportunity), and from that will to change 
being channelled by people or organisations 
with the authority to act. 

Second, the presence of internal • 

organisational capacities to change, including 
offi cial leadership and culture. 

Third, access to the external resources that • 

help change happen, including people, 
money, skills and networks. Feedback from 
the public is also important here, as they 
should see the value that fl ows from a 
successful new approach.

Our research challenges many previously 
widely-held assumptions about social 
innovation. It shows that money matters – but 
in quite complex ways (indeed, there are many 
examples where money has propped up failing 
structures in spite of urgent need for change). 
In none of our case studies have deep cultures 
of social innovation or the impact of particular 
institutions been identifi ed as necessary factors 
in the creation of a socially innovative locality.

In contrast to previous work that has 
emphasised the importance of freedom to 
experiment, our research shows that constraints 
and restrictions are often important factors 
in triggering and driving the process of 
social innovation. Indeed, in the early stages 
of innovation performance management, 
targets and reporting (in the form of service 
assessments) appear to have had a benefi cial 
effect on local innovation in our UK case 
studies, providing the catalyst to trigger 
change in each of the four locations.

6.1 Recommended directions of travel

So what positive conclusions can we draw? 
What are the implications of this analysis 
for policy, whether at the level of individual 
localities or nationally? The three clusters point 
clearly to what could be done to support more 
local innovation.

First, pressures for change and authority 

to act 

There are good reasons why the recent 
history of targets, audits and inspections has 
been resented by local government. But our 
analysis shows that they have often been 
vital catalysts for change. In the absence of 
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These are groups of 55. 
practitioners in a fi eld of 
expertise who share ideas 
and build innovations 
together.

See www.isb.gov.uk56. 

LGA/CLG (2007) ‘National 57. 
Improvement and Effi ciency 
Strategy.’ London: LGA.

market and political pressures, it is vital that 
these pressures don’t disappear. Hopefully, 
the risk-based approaches being planned by 
the Audit Commission will sustain healthy 
pressure on local authorities and local 
partnerships – showing up relative failure 
and rendering complacency less of an option. 
Indeed, in other countries, there may be a 
need for more transparent performance data 
and benchmarking – which can be assisted 
by institutions as varied as foundations, 
universities and the media.

However, it is also important that audit 
and inspection reward innovation. Existing 
processes for overseeing localities are much 
more focused on past and present performance 
than on potential. We have found no examples 
of senior managers being held to account 
for failing to provide a pipeline of promising 
options. Yet some of the best performing local 
authorities fear that they will be penalised 
for innovation. This strong bias against the 
future in earlier work by organisations like 
the National Audit Offi ce looks increasingly 
anachronistic, and we believe that it is vital 
that the new Comprehensive Area Assessments 
cover innovation – and the demand for 
innovation from elsewhere – rather than 
focusing exclusively on current performance.

Our analysis also reinforces the importance of 
political leadership in localities. Mayors and 
leaders with the authority to act can greatly 
enhance a local area’s ability to change quickly 
– as has been shown by many outstanding 
examples from around the world, from Seoul 
and Tirana to Bogota and Barcelona.

Second, internal capacities

There is a strong message from all of our case 
studies about the importance of leadership and 
innovation-supportive internal cultures. 

Here, there is an important role to be played 
by umbrella bodies – such as IDeA and the LGA 
– in providing coaching, mutual support and 
challenge. Our fi ndings in this area mirror many 
other studies of change processes. There are 
some obvious areas where more could be done 
– for example, in the training and development 
of local politicians. 

More could also be done to develop lessons 
about what has worked and communities of 
practice,55 preferably in ways that go beyond 
the core public sector. There is currently very 
little well-grounded training and support on 
how to manage innovation. Although there 
is patchy support and training provision for 

such things as creativity or user engagement 
these have not been brought together into a 
coherent approach to innovation, drawing on 
the many methods that can be used to drive 
it. Nor do most localities have senior fi gures 
charged with cultivating and supporting 
innovation in the area – wherever it may 
originate.

Third, access to external networks of 

money, people and skills 

This is the critical area where much more could 
be done to support and sustain innovation, and 
it is here that we focus our recommendations.

New kinds of funding

Finance is not all-important in innovation. But, 
at some point, new models need money which 
must either come from existing budgets or be 
brought in from elsewhere. The public sector 
has experimented with a range of different 
kinds of funding for innovation. The Invest to 
Save Budget56 provided large sums of money 
for partnerships which could demonstrate 
some joined up ideas. Other funds have been 
established for small projects, to reward good 
performers, or for pathfi nders and pilots. For 
innovation to spread, a range of different types 
of fi nance is needed, some of them themselves 
innovative:

Easily obtainable small grants•  for frontline 
and user groups to develop new concepts.

Funding for experimental zones•  which 
allow ideas to be tested and national rules to 
be suspended, such as Employment Zones.

Funding to test out a • variety of approaches 

in tandem with fast learning – for example 
a series of projects working with young 
offenders with a common target, or the kinds 
of carbon reduction being experimented with 
by the cities in the Clinton Global Initiative. 

Establishment of • social venture funds – 
like the Young Foundation/NESTA Health 
Innovation Accelerator for long-term 
conditions – which focus on priority areas 
and the development of new models and 
enterprises.

More • complex packages of investment 

fi nance for initiatives which bring a mix 
of different types of risk (for example, 
infrastructure or housing projects that 
also involve innovative ways of delivering 
services). 
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The new National Improvement and Effi ciency 
Strategy57 for local government could provide 
new ways to support local innovation. The 
emerging framework for Local Area Agreements 
(LAAs) will allow localities greater freedom 
to experiment. However, for its full potential 
to be realised central government will need 
to commit to sharing the costs, and risks, of 
innovative new approaches in priority fi elds 
such as youth offending, carbon reduction or 
eldercare.

In the long-run, greater fi scal freedoms for 
local authorities, and more free money in the 
hands of bodies like Community Foundations, 
could provide this range of fi nance. In the 
medium-term, central government will continue 
to have to play its part.

Developing a labour market for innovation 

skills

In recent years, the local government world has 
created a novel labour market for specialists in 
turning around failing councils. A parallel fi eld 
has grown up for head teachers who are good 
at turning failing schools around. There are 
now a signifi cant number of people specialising 
in these roles, and a body of knowledge about 
how this is best done. By contrast, there is no 
parallel body of people or recognised skills in 
innovation.

This is where bodies like the National School of 
Government (NSG)58 and IDeA could develop 
courses to build up the rounded skills needed 
for innovation. They could recognise successful 
innovators, and encourage local authorities 
to recruit such people either into senior 
management positions or as part of teams 
when there is a clear need for innovation. One 
option would be deliberately to develop a cadre 
of innovators with successful track records who 
could bring with them preferential access to 
funding for individual projects.

Supporting intermediaries

Research on innovation in other fi elds has 
repeatedly pointed to the importance of 
intermediaries and brokers who can spot, 
assess and adapt innovations. They see the 
potential value of innovations that have 
succeeded elsewhere or how they need to be 
changed. There is a striking absence of such 
institutions in the social fi eld and in local 
government. Instead there is either too much 
top-down prescription or too casual a view that 
a thousand fl owers should be encouraged to 
bloom. 

Intermediaries may work best when they are 
focused on particular sectors or particular 
problems. Good examples are telehealth 
networks, which use the telephone and 
video to provide health-related services and 
information, and the mySociety approach59 
to the development of civic websites. But 
intermediaries can also look at innovations 
in different fi elds and spot the scope for 
their application elsewhere. Brokerage and 
intermediation is a fi eld where competition 
and pluralism are essential and where the 
natural bureaucratic instinct to task single 
organisations is particularly inapt. A range 
of different intermediaries is also important 
because they can help the public sector reach 
out to other sectors and avoid monopolistic 
instincts.

More work is also needed on developing the 
key skills for successful intermediaries. In some 
cases, these skills are closer to investigative 
journalism and venture capital than traditional 
bureaucratic skills. They include the skills 
of spotting, investigating and discovering 
what elements of a particular innovation are 
transferable. 

Creating collaboratives

We favour more overt national and European 
funding for collaboratives, linking together 
several different places and national 
departments to test out new models, with 
fast learning, evaluation and measurement. 
This approach has been developed by some 
pathfi nder models, by the Young Foundation 
(on wellbeing and neighbourhoods) and at 
an international level by the Clinton Global 
Initiative on cities and climate change. It has 
much wider application in issues as varied as 
care of the elderly and crime reduction. It also 
needs to encompass looser and more fl exible 
learning processes such as action learning 
sets.60 

Examples of effective collaboration include 
the National Neighbourhood Management 
Network61 (a national practitioner network 
to improve learning and knowledge sharing 
through practical visits, events and action 
learning), IDeA’s communities of practice, 
and national networks to promote effective 
neighbourhood working through action 
research and refl exive learning, such as the 
Young Foundation’s Neighbourhood Action 
Network.

Mobilising the public

One striking feature of our case studies is 
the relatively minor role played by citizens 

See www.nationalschool.58. 
gov.uk

See www.mysociety.org59. 

Action Learning Sets are 60. 
small groups of individuals 
who support one another in 
learning and development in 
an area where they have an 
interest and wish to increase 
their expertise.

See http://www.renewal.61. 
net/NNMN/
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and users. The truth is that the public remain 
largely bystanders in processes of innovation, 
despite the widespread talk over the last 
ten or fi fteen years about co-production. 
Voice and choice are limited, despite some 
scattered experiments. This absence is likely 
to be inhibiting localities from developing 
innovations that really meet user needs (as 
opposed to top-down targets). We favour 
much more concerted experimentation in 
empowering and engaging citizens in processes 
of innovation, building on experiences such as 
the involvement of pupils in designing schools, 
residents in regenerating housing estates and 
patients in managing their own illnesses.

The web can be a powerful tool in enabling the 
voice of users to be heard. It can create space 
for public input or to put pressure on public 
sector providers. It is true that ‘user-driven’ 
innovation can be exaggerated: in practice 
in the private sector and elsewhere what is 
happening is often more about engagement 
of the public in processes that continue to 
be fairly tightly controlled by managers and 
designers. But there is undoubtedly a great 
untapped resource waiting to be mobilised.

Training good commissioners 

A critical issue for the next few years will be 
the training and support of commissioners 
to back innovation. This is already a priority 
in local government as it continues to move 
more towards commissioning instead of direct 
provision, and it is fast becoming a priority in 
the health service and in the criminal justice 
system. Good commissioners not only pay 
attention to current performance but also to 
future innovation capacity, and the best use 
their powers to ensure that there is a wider 
range of options available after three to fi ve 
years as well as in the next year. 

Commissioning for innovation requires 
attention to a set of issues that are very 
different from the concerns about effi ciency 
and scale that have dominated the fi eld of 
purchasing. Scale is particularly important – too 
large a scale for commissioning guarantees 
that promising local ideas will never have a 
chance to demonstrate their worth (an issue 
that has been a concern in welfare to work, and 
around offenders). There are also important 
issues around risk, where commissioners may 
often need to support a number of parallel 
models to see what works. Some of the most 
subtle challenges for commissioners relate 
to innovations that produce value for many 
different agencies, for example through helping 
individuals to avoid crime and unemployment. 

6.2 Where research is needed

The fi elds covered in this report have seen 
sporadic research. But we have identifi ed many 
fi elds where much more research is needed on 
the critical dimensions of local innovation that 
we have not been able to explore here. These 
include: 

The relationship between social and public • 

sector innovation and broader patterns of 
rebirth and renewal, including economic 
turnarounds, the role of culture and the 
creative industries and political renewal. 
This is an under-researched fi eld but could 
be helped with the use of social network 
analysis and other new tools.

The role of networks and linkages between • 

agencies and individuals, building on our 
initial analysis of networks in one area.

The role of political leadership in local • 

innovation – and its relationship to offi cial 
leadership.

The institutional forms for innovation – • 

including the role that can be played by 
special purpose vehicles, public-private 
partnerships and other arm’s length bodies.

7. Conclusions

Viewed from a national perspective (or that of 
a whole system such as the NHS), there is a 
strong interest in encouraging experimentation 
at a local level. This is how new ideas get 
developed and tested on a small scale that can 
then help the whole society adapt quickly to 
change.

Yet, for local institutions, genuine innovation 
is likely to be risky and potentially career-
threatening for offi cials or politicians, making 
it more rational to watch and copy the 
innovations of others. However, if everyone 
does this, the system will produce too little 
innovation. It follows that higher-tier bodies 
should have a strong interest in sharing the 
costs and risks of local innovation, and doing 
as much as they can to share positive results. 

In practice, national governments, particularly 
in the UK, have preferred to impose their 
own policies and innovations on local areas, 
rather than mobilising them as laboratories 
for change. The results have often been 
problematic, as costly, infl exible and unproven 
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models have been imposed on widely different 
areas.

A more sensible approach would be to foster 
innovation in the ways described above, 
making the most of the evident urge that many 
localities have to try out new approaches. For 
this to work, a very different division of labour 
is needed, with national institutions providing 
the right combination of pressure, support and 
mutual learning, and local institutions building 
up their own internal capacities as well as more 
effective external networks. 

There will always be places in relative decline 
and particular services facing diffi culties. But, 
with a more mature system of local innovation 
in place, more places could move more quickly 
from decline to rebirth. 



36

Sources and References 

Audit Commission (2006) Achieving Growth in Central Government Organisations. 

Audit Commission (2007) ‘Seeing the Light, Innovation in Local Public Services.’ London: Audit Commission.

Barton, H. (2000) ‘Sustainable communities: the potential for eco-neighbourhoods’, London: Earthscan.

Borins, S. (2001) Public Management Innovation in Economically Advanced and Developing Countries. 
‘International Review of Administrative Sciences’. 67, pp. 715-731.

Bornstein, D. (2004) ‘How to change the world: social entrepreneurs and the power of new ideas’, Oxford: 
Oxford University Press.

Brannan, T., Durose, C., John, P. and Wolman, H. (2007) ‘Assessing Best Practice as a Means of Innovation. ‘In: 
Annual Conference of the Urban Affairs Association, Montreal, 2006’.

Brenner, T. and Greif, S. (2006) The Dependence of Innovativeness on the Local Firm Population – An 
Empirical Study of German Patents. ‘Industry and Innovation’, 13(1), pp. 21-39.

Buchanan, D. and Huczynski, A. (2004) ‘Organisational Behaviour: An introductory text’. 5th ed. Harlow: 
Prentice Hall. 

Cabinet Offi ce (2005) ‘Transformational Government: Enabled by Technology’ London: TSO.

Cabinet Offi ce (2007) ‘The Governance of Britain: The Government’s draft legislative programme’, London: TSO.

Canepa, A. and Stoneman, P. (2004) ‘Financial Constraints to Innovation in Europe: Policy and Evidence,’ EIFC 
– Technology and Finance Working Papers 36, United Nations University, Institute for New Technologies.

Caryl, C. (2007) Why Apple isn’t Japanese, ‘Newsweek’. 10 December 2007.

Chesbrough, H. (2005) Open Innovation: A New Paradigm for Understanding Industrial Innovation. In: 
Chesbrough, H. (2005) ‘Open Innovation: Researching a New Paradigm’ [online]. Available from: http://www.
druid.dk/uploads/tx_picturedb/ds2005-1592.pdf

Christensen, C et al (2006) ‘Disruptive Innovation for Social Change’ in Harvard Business Review, December 
2006,pp 94-101

Communities and Local Government (2006) ‘Strong and Prosperous Communities: The Local Government 
White Paper’ London: CLG.

Colomb C. and URBED London (2006) ‘Making Connections: Transforming People and Places in Europe. 
Roubaiux, Lille (France) Case Study’ (Version 29 June 2006) Draft version. Unpublished.

Cox, E. (2007) ‘Frontline Councillor 2017: Empowering a new generation’, London: LGiU.

Davies, H., Nutley, S. and Smith, P. (2000) ‘What Works? Evidence-based policy and practice in public 
services’, Bristol: The Policy Press.

Dees, J., Anderson, B. and Wei-Skillern, J. (2002) ‘Pathways to Social Impact: Strategies for Scaling 
Out Successful Social Innovations’, Working paper no. 3 for Centre for the Advancement of Social 
Entrepreneurship, August 2002, Unpublished. 

Denhardt, J. and Denhardt, R. (2001) ‘Creating a Culture of Innovation: 10 Lessons from America’s Best Run 
City’ report for the PricewaterhouseCoopers Endowment for The Business of Government, unpublished.

Diaz, R. and Schneck, D. (2000) ‘Innovative Service Design Among Bus Rapid Transit Systems in the Americas’ 
[online]. Available from: http://www.apta.com/research/info/briefi ngs/documents/diaz_schneck.pdf

Dodgson, M. (2000), ‘The Management of Technological Innovation’, Oxford: Oxford University Press.

Dodgson, M., Gann, D. and Salter, A. (2005) ‘Think, Play, Do: Markets, Technology and Organization’, Oxford: 
Oxford University Press.

Edwards, M. (1999) NGO Performance – What Breeds Success? New Evidence from South Asia. ‘World 
Development’ 27 (2), pp 361-374.

Edwards, M. and Hulme, D. eds. (1992) ‘Making a Difference: NGOs and Development in a Changing World’. 
London: Earthscan. 

Finnish National Fund for Research and Development (2005) ‘Making Finland a Leading Country in 
Innovation’, Helsinki: Sitra.

Florida, R. (2005) ‘Cities and the Creative Class’, London: Routledge.

Foot, J. and Newman, I. (2006) ‘The Neighbourhood Agenda and the Role of the Elected Member’, London: 
IDeA.



37

Fulton, K and Dees, G. (2006) ‘The Past, Present, and Future of Social Entrepreneurship’ A Conversation with 
Greg Dees, Gathering of Leaders, New Paltz, New York.

Georghiou, L. (2007) Demanding Innovation Lead markets, public procurement and innovation, NESTA 
Provocation 02.

Glor, E. (2006) ‘A Gardener Innovator’s Guide to Innovating in Organizations’, The innovation Journal, available 
at: www.innovation.cc/discussion-papers/strats.htm.

Greenhalgh, T., Robert, G., MacFarlane, F., Bate, P. and Kyriakidou, O. (2004) ‘Diffusion of Innovations in 
Service Organisations: Systematic Review and Recommendations’,The Millbank Quarterly, 82, (4) pp 338-357. 

Hall, P. (1998) ‘Cities in Civilisation’, London: Weidenfeld & Nicolson.

Hämäläinen, T. and Heiskala, R. (eds.) (2006/2007) ‘Social Innovations, Institutional Change and Economic 
Performance’ (Draft publication), Unpublished.

Hartley, J. (2006) ‘Innovation and improvement in Local Government’ [online] available at. www.ipeg.org.uk/
presentations/bp_hartley_pres.pdf?PHPSESSID=f3f227c19c18b31719e4b0c170ce2489.

IDeA (2006) ‘Ideal Beacon Authority’ [online] London: IdEA. Available from http://www.idea.gov.uk/idk/
core/page.do?pageId=5099057 [Accessed 20th May].

James, S. and Cox, E. (2007) ‘Ward councillors and community leadership: a future perspective’, North 
Yorkshire: Joseph Rowntree Foundation.

Johnson, S. R. (2006) ‘Bowling Together: The Civic Story of Portland, Oregon: Achieving sustainability 
through reconstructing the Community Narrative’ Proposed paper 2006 De Voe Moore Centre Symposium, 
unpublished. 

Kanter, R. M. (2003)‘On the Frontiers of Management.’ Boston: Harvard Business School Press. 

Landry, C. (1999) ‘Being Innovative against the Odds’, [online] available from www.charleslandry.com/index.
php?l=freebies.

Landry, C. (2006) ‘Lineages of the Creative City’, [online] available from www.charleslandry.com/index.
php?l=freebies. 

Landry, C. (2006) ‘The Art of Making Cities.’ London: Earthscan.

Leadbeater, C. and Goss, S. (1998) ‘Civic Entrepreneurship’, London: Demos.

LGA/CLG (2007) ‘National Improvement and Effi ciency Strategy’, London: LGA.

LGiU (2007) ‘The role of councillors: report of an inquiry’, London: LGiU. 

Lyons, Sir M. (2004) ‘Lyons Review: Independent Review of Public Sector Relocation’ London: M Treasury.

Mandag Morgon (unknown) ‘How to create an innovative society’ report for Danish Innovation Council, 
unpublished.

Marshall, A. (1890) ‘Principles of Economics’, Prometheus Books: New York.

Moore, M. H. (1995), Creating Public Value. Harvard University Press: USA.

Moulaert, F. and Sekia, F. (2003) Territorial Innovation Models: A Critical Survey. ‘Regional Studies’, 37(3), pp 
289-302.

Moulaert, F., Martinelli, F., Swyngedouw, E. and Gonzalez, S. (2004) Towards Alternative Models of Local 
Innovation. ‘Urban Studies’,42 (11), pp 1969-1990.

Mulgan, G. (2006) ‘Social Innovation: what is it, why it matters, how it can be accelerated.’ London: 
Basingstoke Press.

Mulgan, G. (2007) ‘Ready or Not? Taking Innovation in the Public Sector Seriously.’ NESTA Provocation 03. 
London: NESTA

Mulgan, G., Ali, R., Halkett, R. and Sanders, B. (2007) ‘In and Out of Sync: The challenge of growing social 
innovations.’ NESTA Research report. London: NESTA.

Nooteboom, B. (2000) ‘Learning and Innovation in Organisations and Economies’, Oxford: Oxford University 
Press.

Nooteboom, B. (2006) ‘Trust and Innovation’, Essay written for the Dutch Ministry of Economic Affairs, 
as background to the 2006 Innovation Lecture on trust and innovation [online] available at http://www.
bartnooteboom.nl/EZTrust per cent20and per cent20innovation5.pdf.

Offi ce of Government Commerce (2004) ‘Capturing Innovation: Nurturing Suppliers’ Ideas in the Public 
Sector’. 



38

Palmer/Rae Associates (2004), Brussels, ‘European Cities of Culture 1985-1994.’ Study prepared for the 
European Commission.

Piore, M. and Sabel, C. (1984) ‘The Second Industrial Divide’, New York: Basic Books.

Porter, M. (1998) Clusters and the New Economics of Competition. ‘Harvard Business Review’. Nov/Dec 1998, 
pp 77-90.

Porter, M. (2003) The Economic Performance of Regions, ‘Regional Studies’, 37 pp 549—578. 

Public Money and Management (2006) Knowledge Management issue, ‘Journal of Public Money and 
Management’, 26(2).

Rogers, E. (2003) ’Diffusions of Innovations’, New York: Free Press.

Rothwell, R. (1983), Innovation and fi rm size: a case of dynamic complementarity; or, is small really so 
beautiful? ‘Journal of General Management’, 8 (3), pp.5-25. 

Taylor, M. and Wheeler, P. (2003) ‘In Defence of Councillors’, London: IDeA.

Tidd. J., Bessant, J. and Pavitt, K. (2005) ‘Managing Innovation: Integrating Technological, Market and 
Organisational Change.’ 3rd ed. West Sussex: John Wiley & Sons.

Utterback, J. M. and Abernathy, W. J. (1975), Dynamic Model of Product and Process Innovation, Omega ‘The 
International Journal of Management Science’, 3(6), pp 639–656.

Wei-Skillern, J. and Anderson, B. (2003) ‘Non-profi t Geographic Expansion: Branches, Affi liates or both?’ 
Working Paper for the Centre for the Advancement of Social Entrepreneurship, No. 4, September 2003.

Zak, T. Babson, T. A. Collins, J. Lazarus, A. Luk, V. ‘Creating Seedbeds for Social Innovation’, research 
conducted by Advanced Policy Research 2006-2007, H. John Heinz III School of Public Policy and 
Management, Carnegie Mellon University, unpublished.



NESTA

1 Plough Place 

London EC4A 1DE

research@nesta.org.uk

www.nesta.org.uk

We also have offi ces in Cardiff, Belfast, 
Stirling, Dundee and Newcastle-upon-Tyne

Published: January 2008

LSI/08




